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MOTIONGRAPHICS

A V'

ULTRABALL PROMO VIDEO e

The culmination of my focus on motion graphics came
together on this project; to create a promotional video
for a brand new sport, Ultraball as it is realistically, is
a backyard style pick-up game played for fun, The goal
of this video was to build it up as something greater. It
covers the needs for the game in the style of a PSA, all of
the information necessary on how to play the game with
approachable graphics, as well as highlights to present

an attention grabbing example of the game in action.
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L0GO PROCESS
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USERINTERFACE

THE RISE OF
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INFINITE SCROLL

In the UI/UX field, “Infinite scroll" webpages provide a
seemless experience for the user, This project applied that
concept to an iPad layout, creating a single document
that contained a series of pages naturally flowing into
one another, containing an informational program for

an exhibition. The rising popularity of Esports served as
my subject, influencing the design choices with sleek,
modern type treatments, as well as graphics evoking the
excitment and growth surrounding the scene.

PROGRAMS USED



THE RISE OF
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WHAT DOES ‘ESPORTS’ MEAN?

Generally, the easiest definition is competitive
gaming at a professional level. It only includes video
games, but pretty much any game with a winner
and a loser can be played as an esport, although
the bigger the player base and the more support
it has, the better the competition.

How that works differs from game to game. The
majority of popular esports are team-based games

MTRODUCTION TO EEPORTS

to gain an advantage and destroy their base on
the opposite site of the map. By killing opponents,
they gain gold and experience, which can be used
to improve their character. League of Legends
and Dota 2 are the two biggest MOBAs, and have

a i top-down First-pe
shooters, on the other hand, typically swap between
showing a player's perspective and a flying camera
when spectating.

Inafirst-person shooter (often referred toasan FPS),

more. Many leagues now offer regular salaries and
player rights. By remaining in competition, and not
getting knocked out, players will receive a guaranteed

salary, while winning can earn greater rewards.

WHERE CAN | WATCH ALL OF THIS?

In-person, esports tournaments are generally held

at major arenas. In London, the Gfinity Arena holds

played in leagues or the
year, culminating in one final event. Some of those
are region-specific, meaning that, for most of the
year, European teams will only play other European
teams, North American teams will only play other
North American teams, and 50 on.

WHAT GAMES CAN BE AN ESPORT?

The games themselves can come in a wide variety
of formats, although there are two main variants:
first-person shooters, 'MOBAG'. First-person shooter
is self-explanatory, while MOBA stands for Multiplayer
Online Battle Arena.

That's the first bit of jargon you'll need to know for
esports. Generally, MOBAS are all about two teams

Playing as heroes with unique abilities, strengths,

and weaknesses. The goal is to kill the opponents

LERGUE OF LEGENDS

LONDON

OVERWATCH = UNITED KINGDOM = FOUNDED AUGUST 2017

, like Cou
Global Offensive, the goal is simply to kill the opposing
team. In others, ke Overwatch, it can be a 'king of the
hill' mode, where teams fight over a location, the
first team to control it for a set amount of time
wins, or a ‘payload’ mode, where teams take turns

fighting to push the payload to a final objective

WHAT ARE ESPORTS PLAYERS
COMPETING FOR?

The pl both cash

prizes and glory. International competitions can come:
with huge prizes, plus sponsorships deals for teams
involved. Rick Fox, three-time NBA champion with
the Los Angeles Lakers, made headlines when he
took the plunge into esports, and is now the owner
of franchise Echo Fox, including teams for League
of Legends, Counter-Strike: Global Offensive, and

OVERWHATEH

The London Spitfire, currently Overwatch League’s only
EU-based team, was founded by Jack Etienne, owner of:
juggernaut esports organization Cloud9. While the team
based in the UK, it consists of entirely Korean players, 7/
drawing players players from two of the strongest teams

from the Korean APEX League.

regular while the biggest events will
be held are larger venues. The League of Legends
World Championship 2017 final, for example, is being
held at the Beijing National Stadium, or the Bird's
Nest

Watching online, how you can watch these games
differs from tournament to tournament, as some
platforms get exclusive rights. The typical plat-
forms are Twitch, a website where people stream
themselves playing video games, and YouTube.
Sometimes, ESPN will show a tournament on TV,
and the BBC have dipped their toes in the water in
the past, but Twitch and YouTube are generally the
platforms of chice.
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USERINTERFACE/MOTIONGRAPRICS

UNIVERSAL INTERFACE

By choosing two household appliances with similar uses,
the task was to design an interface system that would
work seemlessly when applied to either appliance, with
minimal relocation of assets. By choosing a microwave
and oven, the problem was to find commonalities in the
variety of functions between both, and condense them.

I 'strove for a minimalistic and modern design, that is
enhanced by the transitions between screens.

PROGRAMS USED
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MOTIONGRAPHICS

WOOOOOOW...

never ceases to amaze me

MacBook Pro

KINETIC TYPE

This project was an effort to convey the expression and
emotion of dialogue through dynamic use of moving type.
The nature of the dialogue spoken went into the design
choices when composing the appearance of the type. This
clip from the movie Anchorman displays two characters
talking to eachother, each one represented by a different
color for the type and background.

PROGRAMS USED
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BRANDINGOESIGN
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WEBSITE / BRANDING UPDATE

Working with NPO's in the Civic Design class, | worked on
this project for the First Presbyterian Church in downtown
Hartford. Along with a fellow classmate, we did some
updating to their website. In addition, a poster for an
upcoming pride event, and a new design for stationery
were made to help put forward this new branding.

PROGRAMS USED




FIRST PRESBYTERIAN
CHURCH OF HARTFORD

Welcome

860.246.2224




MOTIONGRAPHICS

TITLE SEQUENCE

This project was a team effort, working in a group of

three to film and edit a movie title sequence. The ability
to cooperate was half of the job, with each person using
their design strengths to aid the process. Our genre was
sci-fi. Together we brainstormed on ideas, culminating in
the storyboard shown. My responsibility afterwards was
helping with filming, and the final editing in After Effects,

PROGRAMS USED
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MOTIONGRAPHICS

@ HealthScanner

Comprehensive Report

ANIMATED LOGO

By taking a logo from a previous work, it was then
expanded upon by taking it into After Effects, and
composing an animation for the logo. This logo from a
personal health app, Health Scanner, using a cell phone
camera as a primary function, is animiated to resemble
the click of a camera shutter.

PROGRAMS USED
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BRANDINGOESIGN

ANNUAL REPORT

This annual report was put together observing the tech
company Wacom, Choosing a company that allows for so
much creativity with his products heavily influences my
design choices from page to page, using lots of bright
colors, and images showing beautiful art displays. The
current Wacom branding appeared rather outdated, so
much of the focus was giving this book a modern appeal.

PROGRAMS USED



“we dream of a

“where people are free to
explore and express
new ideas”

« our commitment
ative world”™, whicl s our desire to

make this world a more creative




USERINTERFACE

APPLE WATCH WALLPAPERS

This single day project was designed with notion that
these wallpapers will work in a series, using techniques
and choices that relate them. Simple vector shapes and
vibrant gradient overlays create a consistent artistic
theme. Each wallpaper representing a different season in
nature creates the system that ties them all together.

PROGRAMS USED







MOTIONGRAPHICS

PBSKIDS

TV NETWORK BUMPER

This project began with the task of rebranding an existing
television network, or creating a new brand, From there,
the brand was applied to a series of motion graphics
pieces, consisting of an animated version of the logo, a 3
second bumper, and a 30 second bumper strung together
in a compilation. The network | had chosen to rebrand is
PBS Kids. | kept the color scheme of the bright, eye catch-
ing green, and created a new icon of the striped bouncing
ball to convey playfulness in the movement.

PROGRAMS USED
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